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What is UPI ONE WORLD

UPI ONE WORLD is a slice of the UPI experience crafted for 

inbound travellers. It is the Prepaid Payment Instrument linked 

to UPI provided to foreign nationals/ NRIs coming from G20 

countries.

• The PPI on UPI wallet can be used for merchant transactions 

across the country.

• “UPI ONE WORLD” can now be issued to foreign nationals/

NRIs from G20 countries basis Passport and Valid Visa.

• UPI ONE WORLD can be used to make payments and avail 

services at all UPI enabled merchant locations.

• Customer can check the wallet balance which is available in 

real-time in the PPI-UPI app.

The PPI on UPI wallet can be used for 
merchant transactions across the 
country.
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Features of UPI ONE WORLD



The Logo & Colour

The logo is derived from the UPI and NPCI brand elements. 

The word UPI ONE WORLD’ will be written 
in ‘Helvetica’ font.  

Colour: The colour of UPI will be grey as shown here. 
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The Logo Size

Usage of UPI ONE WORLD in all the partners app, website 

Print 

Digital 

App

and communication materials must adhere to the 
specification provided here and not be tempered with. 
Sizes given here are for representation purpose but while 
resizing or using the logo utmost care should be taken to 
maintain the visibility of the logo.

Digital: In case of the digital communication, the size of the 
logo should not be less than 40 pixels in width and its 
corresponding height.

Print: In case of print communication, the size of the logo 
should be minimum 15% of the width of the layout or 
30mm (whichever is higher).
.
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ONE WORLD
PARTNER LOGO 

Every piece of communication that goes to the customer from 
Merchants/ Partners/Banks acts as a medium of identity and 
hence it is important to maintain uniformity with respect to 
design. Kindly follow the proportions illustrated here with 
respect to all UPI ONE WORLD communications.

The sizes of the UPI ONE WORLD logo unit must be equiva-
lent to the size of the Bank logos, matched by height only, 
with the Partner logo placed before the UPI ONE WORLD 
logo. If the Partner logo is horizontally longer, it can be placed 
above the UPI ONE WORLD logo within the same dimensions. 



UPI ONE WORLD Reverse Logo 

UPI ONE WORLD Single Color Logo 
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Improper  Usage

The unit needs to be properly used as stated in the 
previous slides. Usage of any other mnemonic, icon, 
visual or graphic element even for representational 
purposes are strictly prohibited. Here are some 
representation examples of how not to use the unit. 
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 UPI ONE WORLD Transaction History

20 pixels

Transaction History

In the transaction history page, all UPI transactions should have 
‘Powered by UPI’ logo prominently displayed on as shown on 
the screen, the size of the same should be not less than 20 
pixels in height. 

Powered by UPI Logo must be used at all places where UPI 
APIs are being called.
 

Transaction History 

10:10

Success

Payment
Initiated

Payment 
Completed

Payment
Processed

Payee Name 

Payee UPI ID

Payer UPI ID

Transaction ID

Date

Remarks

Time

XXXXXXXXXXX

Amount 

`000.00

POWERED BY

Note: You cannot raise complaint on person to person 
successful transaction.
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